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» Lunch time is the new prime time

« The changing face of media consumption

» Leveraging SEO for breaking news

. Effects of SEO on web traffic for online news sites.



Overview of Fairfax Digital

Fairfax Digital publishes more than 30 websites and reaches over 9 million unique
browsers world wide and 590 million page impressions per month
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1. The changing face of media consumption



Lunch Time iIs the new prime time
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Media consumption trends have changed

» Media consumption has increased but the daily news cycle has fragmented
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People come online for breaking news
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Traffic peaks first thing at work, lunchtime and afternoon
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Growth of video consumption

JUNO7 — Melbourne
CBD shootings

SEPOG6 - Steve Irwin
death
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Click here for the video reel
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User Behaviour: Online Video
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Short for “Web log” and also for adding
content to a blog.

It is a website where the entries are
made in a diary/journal style.

Blogs often provide opinion or news on a
subject such as politics, entertainment
or other social commentary.

Trying to sell your products by
masquerading as a consumer on a blog
can get your company blacklisted.

Fairfax Digital has approximately 20
active blogs attracting over 1 million
UBs.
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2. Content and Search Engine Optimization



smh.com.au traffic profile
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Natural search,
31%

Campaigns, 2%

RSS Feeds, 1%

FD Referrals, 6%

Other Referrals,
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=  Qur sites had the story up by 8:30am

= Coverage was rich early

— Audio sound slides with voice from 2UE
and 3AW

— Stories being contributed by the US
correspondent lan Munro

— Photo galleries
— Unique video from the scene

= 650,000 video streams (the highest day for
video)



Heath Ledger example
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Natural Search Data

= SMH dominated natural
search: 800% increase
on daily average visitors



Heath Ledger example

Google News at 10:30am

SMH in top spot
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Google News at 12:30pm

SMH still in top spot
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Heath Ledger example

_—— T~
~___

Google at 1:30pm

Note the “1894 related
articles count”




= So why did this page rank so well?
= SEO Good Points:

SMH is seen by Google as an
authority for news in Sydney,
Australia

Links to this page from the
Homepage

Good use of literal keywords and
strong Keyword Density for:
Heath Ledger Dead

Excellent Keywords in Links to
more content

Strong Number of Backlinks

» This page is seen as the “hub” for news
on Heath Ledger’s death
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Media consumption trends have changed dramatically.

Breaking News drives people online.

Reaching people throughout the work day - lunch Time is the New Prime Time.
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