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Corporate Reputation Quotient 
(Harris-Fombrun model)

6 drivers of corporate reputation
Emotional Appeal
Products and Services
Vision and Leadership
Workplace Engagement
Financial Performance
Social responsibility



Products and Services

• Stands behind products/services
• Offers high quality products/services
• Develops innovative products/services
• Offers products/services that are good 

value

• (CRQ)



Graphic from CNN.com





Burnley Tunnel March 23





Transurban Operating Model

Active Asset 
Management

Long term value 
creation of a road asset

Retail Market 
Leadership

Retailer of choice for a 
market

First in Tolling  
& Customer Mgt

Doing business with us 
is easy

Operational Excellence

Efficiency & Controls

Financial Performance 

Deliver Shareholder Returns

Supporting Services
Project Delivery –System

s –
Finance –Legal -HR

Engaging Our 
People

Employer of choice
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Questions
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